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COMM 3310 
Media Communication 

 
Fall 2021 

Daniel 205 
2:30-3:45 

Mon/Wed 
 
 
 
 
 
 
 
 

Professor: Dr. James N. Gilmore, Ph.D. 
Department of Communication 
Email: jngilmo@clemson.edu 
Office: Strode 401 
Office hours: Mondays and Wednesdays, 12-2 p.m., and by appointment 
 

Catalog description 
 
Examines theories and methods used in analyzing mediated communication through a survey of media 
studies work. Explores how different technologies (cinema, television, Internet) impact the 
communication process, the industries that produce media texts, and how audiences choose, consume, and 
use different media in communication processes. Perspectives utilized may include mass communication, 
cultural studies, computer mediated communication, and others. 
 

Course Summary 
 
We hear plenty about “the media” as powerful, ubiquitous, and important. But what exactly are “the 
media”? How do they work? Who controls them? Whom do they benefit, and how? As media of all sorts 
(from television to social networking) pervade the fabric oof daily life, and as fewer entities maintain 
ownership over the largest media companies and institutions, the urgency of answering these questions 
continues to grow in importance. 
 
This course provides undergraduate students with a survey of research and analysis in media studies. It will 
introduce you to vocabularies used to analyze media and information texts, institutions, and audiences as 
they exist in and help to form culture and society. We consider “the media” to be more than just a 
collection of broadcasting and journalism entities; we take a broad view that encompasses cinema, 
television, radio, gaming, social networking, personal computers, and other digital and electronic devices as 
forms of media with dynamic and interlocking relationships. Our goal is to explore the relationships between 
and among the formal, institutional, and cultural analyses of different media. 
 
By the end of COMM 3310, students should feel comfortable researching the operations of media 
companies, analyzing a variety of texts, and designing audience research. All students will either produce a 
research paper or a research-based media product. 
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Student Learning Objectives: 
1. Understand issues of production and reception in media studies research 
2. Explain the importance of media in culture and society 
3. Analyze media texts through a variety of perspectives 
4. Demonstrate proficiency in related oral and written communication 

 
Prerequisites: 
Students should have completed COMM2010 (“Introduction to Communication Studies”) with a grade of 
C or better before enrolling in this course. 
 
Required text: 
All readings will be made available as .pdf files on Canvas. You can access these materials at the 
COMM2040 Canvas site at any time through the Files tab. You should bring a copy of each day’s reading 
to class, either in hard copy or on a tablet/laptop. You should also have a word processing software—
Microsoft Word, Google Docs, etc.—to complete written assignments, and a presentation software—
Microsoft Powerpoint, Google Slides, etc.—to complete a presentation assignment. 
 
About half of our weeks will also involve some sort of media screening you will do outside of class. 
Everything we watch is currently on Netflix. Please make sure you have access to an active Netflix 
account. 
 
Required technical skills: 
Assessment of your work in this class will assume you have advanced writing skills and a mastery of 
grammar and essay structure. You should also have minimum working knowledge of an Internet browser 
in general and the Canvas system in particular. 
 
Learning Environment 
My classroom is balanced between lecture, discussion, and various paired/group work to facilitate 
different styles of learning. Many class meetings oscillate between a series of discussions, incorporating 
pairs, groups, and whole class discussion, interspersed with lectures to help set up and expand on the day’s 
readings and theories. 
 
I do my best to cultivate a respectful and comfortable environment for each and every student, and ask 
that you respect the contributions of others. Inevitably, this class will touch on complicated political, 
social, and economic issues, among others. Your opinion, no matter what it is (and so long as it does not 
devalue or degrade the lived experiences of others), is valuable to me, and I want you to feel welcome to 
share it within our discussion. If you feel uncomfortable sharing your opinion or questions, please let me 
know so I can do my best to adjust my teaching style, if possible. 
 
 

COURSE POLICIES AND EXPECTATIONS 
 
Contacting Me 
The best ways to interact with me are in class, or in office hours. A visit to office hours gives us the 
opportunity to have a lengthier, more informal conversation about your questions on the material, to 
extend classroom conversations, or anything else for which you feel I may be helpful. Beyond office hours, 
you should direct all of your queries and concerns to my Clemson e-mail address. I will do everything in 
my power to reply to your e-mail within 36 hours. You should not anticipate a reply from me earlier than 
that, and you should not e-mail with questions right before an assignment is due. Plan ahead. 
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Copyright 
All materials found in this course are strictly for the use of students enrolled in this course and for 
purposes associated with this course. These materials are disseminated under Fair Use laws. 
 
Privacy Policy 
As students, your privacy is legally protected under FERPA laws. If, however, you feel an assignment or 
technology tool undermines your right to privacy, please contact me immediately, and we will discuss how 
to appropriately resolve this issue. 
 
 
 

Clemson Policies and Student Services 
(an incomplete list;  

if you need help connecting with other services on campus, please let me know) 

The Americans with Disabilities Act  

Clemson University seeks to provide equal access to its programs, services, and activities for people with 
disabilities. Students with disabilities who need accommodations should make an appointment with Arlene 
Stewart, Director of Student Disability Services, to discuss specific needs within the first month of classes. 
Students should present a Faculty Accommodation Letter from Student Disabilities Services when they 
meet with instructors. Please be aware that  

accommodations are not retroactive and new Faculty Accommodation Letters must be presented each 
semester. In order to comply with the Americans with Disabilities Act (ADA), faculty must follow 
instructions contained in letters issued by the office of Student Disability Services.  

G-20 Redfern Health Center  

http://www.clemson.edu/campus-life/campus-services/sds/  

864-656-6848 sds-l@clemson.edu  

Clemson Academic Integrity Policy  

Students who violate the Clemson Academic Integrity Policy in any way will receive a failing grade (i.e., an 
“F”) for this course. The policy:  

As members of the Clemson University community, we have inherited Thomas Green Clemson’s vision of 
this institution as a “high seminary of learning.” Fundamental to this vision is a mutual commitment to 
truthfulness, honor, and responsibility, without which we cannot earn the trust and respect of others. 
Furthermore, we recognize that academic dishonesty detracts from the value of a Clemson degree. 
Therefore, we shall not tolerate lying, cheating, or stealing in any form.  

1. Any breach of the principles outlined in the Academic Integrity Statement is considered an act of 
academic dishonesty.  

2. Academic dishonesty is further defined as:  
1. Giving, receiving, or using unauthorized aid on any academic work;  
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2. Plagiarism, which includes the intentional or unintentional copying of language, structure, 
or ides of another and attributing the work to one’s own efforts;  

3. Attempts to copy, edit, or delete computer files that belong to another person or use of 
Computer Center account numbers that belong to another person without the permission 
of the file owner, account owner, or file number owner.  

3. All academic work submitted for grading contains an implicit pledge and may contain, at the 
request of an instructor, an explicit pledge by the student that no unauthorized aid has been 
received.  

4. It is the responsibility of every member of the Clemson University community to enforce the 
Academic Integrity Policy.  

Title IX (Sexual Harassment) Statement 
Clemson University is committed to a policy of equal opportunity for all persons and does not 
discriminate on the basis of race, color, religion, sex, sexual orientation, gender, pregnancy, national origin, 
age, disability, veteran status, genetic information or protected activity in employment, educational 
programs and activities, admissions and financial aid. This includes a prohibition against sexual harassment 
and sexual violence as mandated by Title IX of the Education Amendments of 1972. This policy is located 
at http://www.clemson.edu/campus-life/campus-services/access/title-ix.  
 
Academic Success Center 
The Academic Success Center provides free services, including tutoring, academic coaching, and academic 
skills workshops, for all Clemson students. Visit <https://www.clemson.edu/asc> for more information. 
 
Writing Center 
Clemson University’s Writing Center offers free one-on-one tutoring for all Clemson students. Visit 
<https://clemson.mywconline.com> for more information. 
 
Cooper Library 
Reference librarians are available in person and via text, phone, email, and chat to answer your research 
questions. Visit Ask a Librarian for more information at <https://libraries.clemson.edu/ask> 
 
Technical Support 
If you are having hardware or software problems, CCIT’s Service Desk may be able to help you. Contact 
them at ITHELP@clemson.edu with a detailed description of your problem. 
 
Academic Advising 
Academic advising (<https://www.clemson.edu/academics/advising/index.html>) is an ongoing 
educational process that connects the student to the University. Academic advising supports the 
University’s mission of preparing students for learning beyond the confines of the academy. Academic 
advisors represent and interpret University policies and procedures to students and help students navigate 
the academic and organizational paths of the institution. 
 
Academic Grievances 
Students are advised to visit the Ombuds’ Office 
(<https://www.clemson.edu/administration/ombudsman/index.html>) prior to filing a grievance. After 
discussion with the undergraduate academic ombudsman, students should contact Undergraduate Studies 
(864-656-3022) for assistance filing official paperwork. 
 
Registrar 
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The Registrar’s office provides information about important deadlines, degree and program requirements, 
and other key information, including use of iROAR to add, drop, or withdraw from courses. 
 
Counseling and Psychological Services (CAPS) 
Stress, anxiety, depression, and sleep disorders are increasingly common among undergraduate students 
across the United States. The university provides students with counseling and psychological support 
services. If you are struggling with your mental health and well-being in any way, I encourage you to reach 
out to these services. You can find more information at http://www.clemson/edu/campus-life/campus-
services/redfern/mental-health  
 

GRADING POLICIES 
 
Grading 
A grade of “A” is not simply given for effort, or for completing the basic requirements of any given 
assignment, but is rather earned through thoughtful engagement. You are welcome to meet with me at any 
time during the semester to discuss your grade in the class. 
 
Grading Criteria 
A – Excellent and Exemplary. Work or performance that goes beyond meritorious to the extent of 
providing an example or model of excellence for others. 
B – Good/Meritorious. Work or performance that not only meets all requirements but exceeds them, 
demonstrating depth, originality, and other marks of quality that give the work distinction. 
C – Satisfactory. Work or performance that fully meets all requirements competently and shows the ability 
to function as a college student. 
D – Marginal. Work or performance that either 1) fails to meet all requirements, though what is done may 
be considered competent; 2) meets all requirements but not at a basic level of competence; or 3) both of 
the above but not poor enough to be considered failing. 
F – Failing. Work or performance that falls significantly short of requirements, basic competence, or both. 
This also includes, of course, work not done. 
 
Late Work 
If you foresee a problem meeting a deadline, it is your responsibility to contact me well in advance to 
discuss the possibility of an extension. Extensions will only be granted in extreme circumstances. Consult 
the syllabus for all due dates. Written assignments are due to appropriate submission portals on our 
Canvas website. Late submissions will receive a 10% penalty for each 24-hour period after the due date, 
including weekends. Work submitted a week after a due date will receive a zero. 
 
Grade Challenges 
Once a grade has been assigned, you will not be allowed to re-write your paper. After a grade is assigned, I 
request a 24-hour period for you to “sit with” my feedback. You then have seven days to voice your 
concerns. If you believe you have not been graded fairly, please submit via e-mail a detailed explanation of 
what seems wrong and why, being sure to reference the feedback I provide. Challenging a grade is 
requesting a re-grade: a revised grade may be higher or lower. 
After one week of an assignment’s return, grades are considered final.  
 
Exams 
Any exam scheduled at the time of a class cancellation due to inclement weather will be given at the next 
class meeting unless contacted by the instructor.  
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Mid-term grades 
No later than 10 days before the last day students can drop courses without receiving final grades, 
instructors of every undergraduate course shall make available for each student (a) the student’s numerical 
course grade or (b) the student’s letter ranking to date (A-F or P/NP). This feedback reflects the student’s 
performance up to that time; the final grade may change based upon subsequent coursework. 
 
Attendance 
I do not take formal attendance in this course. I assume that you have enrolled in it and paid the tuition 
for it because you want to be here. If you need to miss class for any circumstance, I am glad to meet with 
you to go over any missed material or help you catch up. If you are consistently absent from the course, it 
will negatively effect your participation grade as well as your understanding of the course material. If I feel 
students are abusing this policy, I reserve the right to reinstate a formal attendance policy at any point. 
 
 

ASSIGNMENT OVERVIEW 
 
Participation: 10% 
Forum discussions: 10% 
Textual analysis: 15% 
Audience study: 15% 
Media showcase presentation: 15% 
Final project proposal: 5% 
Final project (media product): 30% 
 
Forum Discussions (10%): Once each week, you will be responsible for writing a brief, preliminary response to a 
course reading in our Canvas Discussion Forums. You are expected to post approximately 6-8 sentences 
each week that: 

1) Identifies and transcribes a specific passage or claim from the day’s reading 
2) Explains something you found to be compelling, interesting, confusing, problematic, etc. about 

the reading, either from within the passage you transcribed or from another part of the reading. 
You may also ask additional questions of the reading you would like to discuss in class. 

You will do this for 10 different weeks; you choose the weeks and you choose the day you contribute. It’s 
up to you to stay on top of this. 
You should consider this a “low-stakes” form of preparing for class discussion. While you should strive to 
use correct grammar and spelling, as well as write coherently, these are not graded on the formal quality of 
the writing, but rather on your willingness to work through the three components of the Forum Post each 
week. Because they will be posted publicly on Canvas, you are also encouraged to respond to other 
classmates’ observations and ask questions of your peers. The goal is to begin organizing a conversation 
and developing talking points we can bring into the class discussion. Posts which are shorter than the 
required length will count as a “0.” 
You have the freedom to select which reading you want to discuss each week, and you can post before 
either Monday or Wednesday’s meeting. I ask that you please post no later than noon on the day of a 
class meeting, to make sure I have time to read the posts and organize some discussion points around 
them. You cannot write a post for a class retroactively.  
Due Date: Ongoing, by noon before the class period for which you post. 
 
Textual analysis (15%): During unit two of the course, we will go over how to analyze media texts from 
different perspectives, including form, representation, genre, and stars. After the completion of this unit, 
you will select any movie or television episode you would like and write a 4-5 page analysis of it that uses 
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one of the perspectives we covered in class. A full assignment sheet will be made available at least two 
weeks before the assignment is due. 
Due date: Friday, October 1 at 5 p.m. 
 
Audience analysis (15%): During unit three of our course, we will examine different strategies for 
conceptualizing and analyzing audiences. You will contribute to this by doing a qualitative analysis of 
tweets or other online content circulating about a television show of your choice. You will identify, 
summarize, and analyze major themes within the conversation and form an argument about what can be 
learned through this audience analysis. Your audience analysis will take the form of a 4-5 page paper. A 
full assignment sheet will be made available at least two weeks before the assignment is due. 
Due date: Friday, October 22 at 5 p.m. 
 
Final project proposal (5%): At the end of week nine, you will submit a two-page proposal for your final 
media project that includes the following elements: 

1. The topic of your final project (e.g. Disney’s production of Marvel shows through 
Disney+) 

2. A provisional argument you think you will make through research (e.g. The emerging run 
of Marvel shows, including WandaVision and Loki, represent significant advancements of 
how Disney leverages its intellectual property across platforms) 

3. What your final product will look like, and why (e.g. will you do a written research paper, 
or produce a podcast) 

4. An annotated bibliography of at least three sources, one of which may be from our course 
readings  

 
Media research presentation (15%): During the last week of our class, each of you will present a five-minute 
provisional version of the research for your final project. More details will be provided near the start of 
November. 
 
Final project (30%): Your final project will be one of two things: 

1) A traditional research paper of 8-10 pages in length (excluding references). You will pick a 
topic that connects to media studies in some way—an analysis of Warner Bros’s corporate 
synergy, a textual analysis of several Marvel movies, an analysis of racial representation in 
several sitcoms, an extended audience study, a platform analysis, etc. etc. etc.—and perform 
research through consulting various popular and academic sources. 

2) A media product of some sort, which could be a YouTube video, a video essay, a podcast, a 
series of TikToks, or anything else you can think of that you could make. You will also be 
expected to do research on a topic of your choice, but instead of writing a paper you will 
synthesize that research into your media product. You should provide an annotated 
bibliography of your research along with your final product. 
• Length will vary based on what you do. A five minute video essay that uses clips from five 

different movies may entail considerable amount of planning and editing. This may be 
equitable to a thirty-minute podcast episode that requires scripting, recording, and sound 
editing. Consult with Dr. Gilmore to figure out an appropriate amount of work for your 
project. 

 
 
 
 
 
 



COMM 3310 | Fall 2021 Syllabus | p.  8 

COURSE CALENDAR 
 

Week One: Introductions 
 
Wednesday, August 18:  Introduction to the course 
Introductions    Defining media studies 
 
Week Two: Medium Theories 

 
Monday, August 23:  
Objects   Listen: “Elizabeth Ellcessor on digital media accessibility,” Imagine  

Otherwise (2016) 
Reading: Elizabeth Ellcessor, Mack Hagood, and Bill  
Kirkpatrick, “Toward a disability media studies” 

 
Wednesday, August 25:  
Epistemologies    Listen: “What is a black media philosophy?” Looks Like New (2021) 

Reading: Armond R. Towns, “Toward a black media philosophy” 
 

 
 
 
 
 
 
 
 
Week Three: Media Ecology 
 
Monday, August 30:  
Media during COVID   Screening: Inside (2021) 
     Reading: John Durham Peters, “In media res” 
 
Wednesday, September 1:  
Everyday life    Read: danah boyd, introduction to It’s Complicated: The Social  

Lives of Networked Teens 
 

Unit Two: Text 
 
Week Four: Formalist Analysis 
 
Monday, September 6:  
Formalism and moving image media Reading: Kristen Thompson, “Neoformalist film analysis:  

One approach, many methods” (pp. 3-45) 
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Wednesday, September 8:  
Application    Screening: The Social Network (2010) 

Reading: Michele Schreiber, “Tiny life: Technology and Masculinity 
in the films of David Fincher” (pp. 3-18)  

 
Week Five: Representation 
 
Monday, September 13:  
Representation as politics  Screening: “Clayton Bigsby,” Chapelle’s Show (2003);  

“Pilot,” Never Have I Ever (2020) 
     Reading: Stuart Hall, “The work of representation” 
 

Wednesday, September 15:       
Circuits of representation  Screening: “AKA Ladies Night,” Jessica Jones (2015) 
     Reading: Julie D’Acci, “Television, representation, gender” 
 
Week Six: Structures of meaning 
 
Monday, September 20:  
Genre     Reading: Rick Altman, “A semantic/syntactic approach to  

genre” 
 
 
Wednesday, September 22:  
Stardom    Screening: Miss Americana (2020) 
     Reading: Richard Dyer, “Stars as social phenomenon” 
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Unit Three: Audience 
 
Week Seven: Empirical audience research 

 
Monday, September 27:  
Researching audiences   Reading: David Morley, “Audience research: The traditional  

paradigms” and “‘What people do with the media’: Uses, 
gratifications, meanings”  

 
Wednesday, September 29:  
Critiquing methodology  Reading: Ien Ang, “On the politics of empirical audience  

research” 
 
Friday, October 1:   Assignment due: Analysis paper 
 
Week Eight: Audience Tracking 
 
Monday, October 4:  
Audience measurement  Reading: Jennifer Hessler, “Peoplemeter technologies and the  

biometric turn in audience measurement” 
 
Wednesday, October 6:  
Algorithmic testing   Listen: “Algorithmic Culture with Ted Striphas,” CBC Spark (2011) 

Screening: “Bandersnatch,” Black Mirror (2018) 
Reading: Jonathan Cohn, “‘My TiVo thinks I’m gay!’:  
Algorithmic culture and its discontents” 

 
 

 
 
 
 
 
 
 
 
 
 

 
Unit Four: Industry 

 
Week Nine: Corporate Consolidation 
 
Monday, October 11:  
Fall break    No class meeting 
 
Wednesday, October 13:  
Synergy and control   Screening (optional): “Filmed before a live studio audience,”  

WandaVision (2021, on Disney+) 
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Wednesday, October 13 (cont’d): Reading: Suzanne Scott, “#Wheresrey?: Toys, spoilers, and the 
gender politics of franchise paratexts” 
 

 
 
Week Ten: The Streaming Industry 
 
Monday, October 18:  
Content production   Listen: “Interview with Dr. Cory Barker about the Movie Industry”  

(2020) 
Reading: Cory Barker, “‘Great shows, thanks to you’: From  
participatory culture to ‘quality TV’ in Amazon’s pilot  
season”  

 
Wednesday, October 20:  
Global expansion   Screening: High Flying Bird (2019) 
     Reading: Evan Elkins, “Algorithmic cosmopolitanism: on the  

global claims of digital entertainment platforms” 
 
Friday, October 22:   Assignment due: Audience study 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Unit Five: Platform 
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Week Eleven: Networks 
 
Monday, October 25:  
Communities    Reading: Sarah Florini, “Tweets, tweeps, and signifyin’:  

Communication and cultural performance on ‘Black Twitter’” 
 
Wednesday, October 27:  
Activism    Watch: “Author talk: #HashtagActivism” (2020) 

Reading: Sarah Jackson and Brooke Foucault Welles,  
“#Ferguson is everywhere: initiators in emerging  
counterpublic networks” 

 
Friday, October 29:   Assignment due: Final project proposal 
 
Week Twelve: Surveillance 
 
Monday, November 1:  
Location    Listen (optional): “White picket geofence,” Brutal South (2020) 

Reading: Carlos Barreneche and Rowan Wilken, “Platform  
specificity and the politics of location extraction” 

 
Wednesday, November 3:  
Datafication    Screening: Community, “App Development & Condiments,”  

(2014) 
Reading: Constantine Gidaris, “Surveillance Capitalism,  
Datafication, and Unwaged Labour: The Rise of Wearable  
Fitness Devices and Interactive Life Insurance” 

 
Week Thirteen: Infrastructure 
 
Monday, November 8:  
Media infrastructures   Listen: “Nicole Starosielski,” New Books in STS (2015) 

Reading: Nicole Starosielski and Lisa Parks, introduction to  
Signal Traffic  
Explore: Surfacing (2017) 

 
Wednesday, November 10:  
Social media (as) infrastructures Reading: Blake Hallinan, “Civilizing infrastructure” 
 
Week Fourteen: Code 
 
Monday, November 15:  
Search      Screening: Coded Bias (2021) 

Reading: Safiya U. Noble, “A Society, Searching” 
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Wednesday, November 17:  
Biometrics    Listen: “Algorithms for equality,” Future Positive (2020) 

Reading: Nikki Stevens and Os Keyes, “Seeing infrastructure:  
race, facial recognition, and the politics of data”  

 
Unit Six: Media presentations 

 
Week Fifteen: Workshops 
 
Monday, November 22:  
Workshop day    Meeting time to discuss media projects with professor 
 
 
Wednesday, November 24:  
Thanksgiving holiday  No class 
 
 
Week Sixteen: Media showcase 
 
Monday, November 29:  
Media showcase 1   Presentations of media projects 
 
Wednesday, December 1:  
Media showcase 2   Presentation of media projects 
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